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Today’s Agenda

What is the customer buying cycle?
* “Linguistic Logic”

— How to use keywords for insights
* Marketing through the cycle

— The best channels + examples
* The buying cycle, dismissed



What is the customer buying cycle?

Preference/Intent

v
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Today’s Agenda

* “Linguistic Logic”
— How to use keywords for insights



“Linguistic Logic”

* Whatiis linguistic logic?

— Gaining insights from search queries
* Why linquistic logic?

— Helps identify consumer behaviors

— Gives information needs for each stage
— Allows for landing page improvements



Examples of Search Queries

* Where is this searcher in the buying process for
a flat screen TV?
— “flat screen tv”
— “compatre flat screen tv”
— “flat screen tv from frys”
— “cheap flat screen tv”

— “sony 42 inch Icd tv”



The Results

‘ Awareness

flat screen tv . .

About 55,500,000 results (0.24 seconds) ConSIderatlon
Consideration

compare flat screen tv -

About 9,950,000 results (0.22 seconds) (Ready for
Preference/Intent)

flat screen tv from frys ‘ Preference/lntent

About 594 000 resultz (0.22 seconds) Pu rchase
Repurchase

cheap flat screen tv ‘ Total toss up

About 12 600,000 results (029 seconds)

sony 42 inch led tv ‘ Purchase (or is it?)

About §970,000 results (0.35 seconds)
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Let’s try another one...

* Where is this searcher in the buying process for organic
hot sauce?

— “history of organic hot sauce”

history of organic hot sauce
About 1,950,000 results (0.12 seconds)
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Today’s Agenda

* Marketing through the cycle
— The best channels + examples



Marketing in the Awareness Stage

* Goalis to be top of mind
— All about being found in search engines
— Create catered PPC campaigns

— Relevant content is key for SEO
* Create content that moves to the next stage, like a buying guide

— Don't interrupt, enlighten

Awareness
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Marketing to Awareness: Examples

zign in to your sccount | zign ws for & nesy account

2 Chat T3 Get 2 call haek

Keyword:
how to choose a flat screen tv

CRUICHFIELD

1-800-319-8264 n Advisors waltng

for your call

Sign up for
Crutchfield Rewards,

Gift Cards

iPods & Portables

Home Theater & Audio Cameras & Camcorders Staff Blog

Prompts to move to
next stage

Learning Content Video: TV Screen Size

Julie Govan — Jul 24, 2004
ke kkok hased on 18 ratings

Related Articles

Yiden: Choosing an HDTY

Previously unaware of
brand

30 T FAG

Intro to 30 T

Four Ways to Add Grest Sound to
Hour T4

Wieo: What You Meed to Get HOTY

See more articles »

o AILCD & Plasma TYs

Enlightening content

* Televisions
= 30 TYs
o LED-LCD TYs

o LCD TV

CRUTCHFIELD || s LUl share

oz oz
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Marketing to Awareness: Examples

Keyword:
how to sell online

\¢/VO|USIOH' Features Pricing Services Customers Company

TryitFree »

Prompts to move to
next stage

Features

Overview

Impressive storefront

— Provides tangible
Go social (and mobile!] reso u rce

Management tools

ing thingsyou'll n re launch. Keepin You're safe with us

nitely thinkabout h ofit

nline, you sh

24x7x365 support

& 2. Decide which eco

Matches search query
without intimidation

astime passes. If you invest your View plans and pricing

will fulfill your e

Questions? 1.800.646.3517
selling online. Ifyou

n out of the gate, that's not a problem. As your business grows, so will your al

Places into
Consideration stage

lusion offers an all-in-one ecommerce solution that can provide everything from your s

g. Join over 25,000 business owners who have pursued their dream by opening an online business with
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Marketing in the Consideration Stage

e Goalis to become top choice
— SEM s still the leading channel
— Utilize reviews/case studies
— Drive traffic to social
— Highlight key selling points

* Separate from the competition
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Marketing to Consideration: Examples

Search Subaru.com n

= SUBARU
# Wehicles v m i

Keyword:
Compare Subaru

City/State or ZIP

Industry Reviews & Awards

People love Subaru, even the unbiased experts. More and more each day. But don't just take our word
for it. Click on the modelz below to see what they have to say.

Dedicated section in
navigation

Impreza Impreza WRX Legacy Outback Forester Tribeca
Starting at $17,495% Starting st §25,495% Starting =t §19,895 Starting =t §23,195% Starting st $20,295 Starting st $30,495

2011 Impreza Reviews

edmunds@' @

Cars.c

All lmp

Third-party validation
from trusted, unbiased
sources

Revi

ews 2011 Impreza
& an impressive amay of

safety featu This year, Subaru has sdded an

opticnal ToemTom navigation system.

Smart performance and versatility with room to fit
all those road trips.

Explore the 2011 Impreza

Highlights awards

segment for the |ast five

98% of Subaru vehicles built in the last 10 years

are still on the road.
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Marketing to Consideration: Examples

GetDIRECTV for:  BusldingOwners  Businemes  Travelens

[DIRECTV ... o : Keyword:
v | —— oy Ao O DirecTV vs DISH

® e

DIRECTV vs. the Competition. Get FREE HD!

For the world's best video experience

you need DIRECTV.
Get DIRECTV Today

ko

ses first on DIRECTY, DIRECTV

CTA that moves to next
stages

nd delete shows in any room— 1 i Packages 52999:.3.,
one HD DVR' Kart s

Wew Castomers [ Catieiv ]

Current Customers (L

Highlights key
differentiators

The Big Picture The Best Programming The Best Technology The Best Value

See why DIRECTV beats cable and DISH Network hands down.
. the TV ant, and puts it at your fingertip:
h NFL

Directly states
competition

The results are in!

DIRECTV 15 #1 In customer
s3tistaction ratings over C3ble and
DiSH Network

MorainfoM

Compare pr yourself

The Best Programming

Get 400

Third-party validation
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Marketing in the Preference/Intent Stage

e Goalis to seal the deal
— Website should do the talking

 Reaffirm customer preference
— Give your customers a voice
— Play to emotions
— Drive traffic to social

Preference/Intent
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Marketing to Preference/Intent: Examples

-~

a
S— Natural - Safe - Effective

A ~ Shin Care
o C)& e for Moms-to-be, Babies & Children

o -

L8

About Us Our Value: Blog

Direct Visit to babybump.ca

Shop Baby Bump Products Shop Kuddles Products

Celebrity Buz Our Videoz In the ¥ ® view cart: 0 Items: $0.00| My

Account
Celebrity Buzz

Prompts to purchase

FREE SHIPPING
for orders over $50

Uity 77loms

glick here 3 5ee our celebrky moms >

What's New!

The ultimate
emotional validation

TARGET.

Baby Bump now at Target.com!

TiPSiiis tico 22010 Golden
Globe Awards in January! To see which
oslebrity moms and dads love our products,

Validation by

Our products conts : Paradens i !
S,":"‘(gtcooloro:‘mgra‘ce Loy Click here or the photos above to see In September 2009, Baby Bump & Kuddles

. .
Prinalates, Sutttes. PEG's, Dioane 14, were thrilled to be invited to the Primetime a SS o C I at I O n
=om°otué re:o!&;'ﬂ:;;-pmﬁzg Emmy Awards in Hollywood!

DEA TEA ANl Dy-products of t2sting It was a thrill to meet all the celebrity moms

Click here or the photos above to see!

JOIN OUR MAILING LIST

Fashin“WaekM who fell in love with our products.
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Marketing to Preference/Intent: Examples

B ViEW SHOPPING BAG fitc:;‘! H HP
. Direct Visit to

RePedTPOSSESSIONS ath
repeatpossessions.com

TOP SELLERS SHOP BY BRAND VWOMENS TEENS & KIDS MENS ACCESSORIES GIFTS REPEAT BLOG REPEAT BUZZ REVIEWS VWHOLESALE

We're people tool o>

find out more about us Repeaj b
AT

Asks for reviews

10) 4R

Product Code: CUSTOMER REVIEW @ Add Lo Wishlist

Larger Photo Email 3 Friend

March 16, 2047

WA Niki Biki cami's
Reviewer: A Girom Los Angefes, CA United States

Wit Ordered 4 Niki Biki cami's yesterday and got them today! Love these cami's. Found therm in a boutigue store ance and then never
again. 3o glad to find thern onling. They are an essentual basic for even wardrobe. They fit comfartahly, don't ride up and last and last! | will

be back for more!
Wias this review helpiul to you? (YES)

0 of 0 peaple found the fallowing reviess helpful:
March 15, 2017

Revigwar: ARORMouUs Person
| have so much trouble with "muffin top" when i wear jeans and the | discovered T-Parly yoga pants and | LOYE the mineral wash ones with
pockets on them.. I've heen wearing these now instead of jeans and constantly get compliments on my cool-looking pants. They are sooo

comifatable. and the service has been great!

Witas this review helpful to you? (YES)

5 of & people found the following review helpful
WHTHH Great Customer Service Seplember 8, 2010 H
Rewviewar jackie from P4 United States Ad d re S S e S p Ote nt I a I
As peryour instructions, | am letting you knowe that 1will be returning just the short sleeve tops (they are sharter and tighter then the camis)
and the racerback tops (they are ribbed and | didn't know thaty, (5 intotal) | must say thatyour customer service and return policy is b . .

fabulous and certainly rakes me want to order frorn you again....

Iwill be placing another order for the spaghetti straps as s00n as | can make a color selection...Thers are $0 many gorgeaus colors to

choose fram
I'm going to send them back via ups.. so just credit my account and [will place a new order shortly

Thank you very much for eventhing
Jackie

WWas this review helpful toyou?
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Marketing to Preference/Intent: Examples

ponaTE G | AboutUs | Blog | Afiliate Comer | Message Boards | Espafiol

ssmen_________ PEI0s

ER Enter your email address
to receive KomenLink

page to
oorer | I ‘SUEMT™

Evoke emotion to solidify intent

Imagine life without b ﬁ M d ke d pe rsona I
she will b .

While we have made tremendous progress in the fight, people are still dying from breast cancer—and that's Co n n e Ct I O n

unacceptable. At Susan G. Komen for the Cure®, we are working every minute of every day to save every life, and we

need your help.

Donate Online Donate by Text Planned Gifts Gifts of Stock Give At'Wark Global
Promise Fund

»
the Fi
/H‘:_:’ta?gp:n"dﬁga?o%s:d Gifts to Susan G. Komen for the Cure may be made by:

ArmasTION L Soocitm Mail: Susan G. Komen for the Cure

‘..-y,w_& SI% Aftn: Donor Services
PO Box 650309 :
ax A asx Telephone: 1.877.GO.KOMEN (1.877.465.6636)

Email: donoringuiry@komen.org p u rC h a Se

We are extremely careful how we spend
\, the dollars you entrust to ourcare.

Percentage of dollars spent on our mission: 84%

SEE HOW
YOUR DONATIONS
ARE MAKING A %

P
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Marketing in the Purchase Stage

e Goalisto close ASAP

— Create a sense of urgency
* Share your coupons and discounts

— Remove any roadblocks to purchase
— DON’'T STOP MARKETING

T
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Marketing to Purchase: Examples

Az

Tennis Bracelets - Sale

W, SUpEHeweler.com create a Sense Of U rgency tO CIose
Diamond Tennis Bracelets to 75% Off
Top Rated Jewelry Site. Shop Mow!

Diamond Tennis

Bracelet Offer a limited-time

wenewr. bloomingdales. com

buy diamond tennis bracelet bloomingdales com is rated

Shop Bloomingdale's for d I SCO U nt
Ahout 1,080,000 resutts (0.17 seconds) Elegant Diamond Tennis Bracelets!

Blue Mile Diamond
Jewelry

wewwy. bluenile. com

Free FedEx & 30-Day Returns.

LIVECHAT Ol $0.00

Online Chat is Available

SuN & Sk1

—
CYCLING FOOTWEAR  WATERSPORTS  SNOWSPORTS ~ RUN&FITNESS  CAMPING&HIKING  SKATE | CLEARANCE OUTLET
Men's Apparel ~ Women's Appa Appa g Sunglasses  Electronics & Watches  Car Racks Gift Cards  Gear Guides  Eco-Gear

VSN TOWERS, BIKE RACKS,
U SHOP YAKIMA NOW »

$4.95 Shipping on Your Entire Order*

FREE Ship-to-Store

~3 Showcase savings on
your homepage

wse by Brand

EMAIL SIGN UP

SIGN UP FOR
EMAIL UPDATES.

PLUS,A
CHANCETO WIN!
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Marketing to Purchase: Examples

] = o { Remove Roadblocks
[

/‘% Display payment

measures

ITEM DESCRIPTION
Bull U- Small

Click @ to remove an item from your cart. Calculate Shipping Rates:

Empty My Entire Cart Courtry:| United States |
State: Texas v/

ZipPostalCode:| 78759 |

Tax:

Prevent “shipping
sticker shock”

D Showy gift options during checkout

Coupon code? Enter it here:
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Marketing in the Repurchase Stage

* Goalis to stay top of mind
— Keep in contact with your customers
— Make them feel special
— Give them reasons to buy more

v



Marketing to Repurchase: Examples

beautyinsider foe shipping! anorers cver 0 Stay top of mind

SEPHORA

MEN GIFTS | beauty advice

MAKEUP SKINCARE FRAGRANCE BATH & BODY HAIR TOOLS & ACCESSORIES NATURAL

; /’} R
Z BEAUTY INSIDERS ONLY. APRIL 15-21 — Create sense of
-

exclusivity

Sephora.com hasn't seen you in a while. Come back and enjoy
T stylish days of savings. Shop as often as you want through April 21

SHOP IN STORE » =1 MR SHOP ONLINE »
Segment your

Present bar code at checkout Enter code MISSU at checkout
customers

START SHOPPING: MAKEUP » SEPHORA FAVORITES » NEW PRODUCTS » VALUE SETS »
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Today’s Agenda

* The buying cycle, dismissed



The Buying Cycle, Dismissed

* Shopping Feeds defy most principles
— Ignores or dismisses Awareness & Consideration
— Totally negates Preference/Intent
— Skips straight to Purchase

— The problem? No Repurchase for youl!
* Unless you go the extra mile



Like us on Facebook!

— www.facebook.com/volusion
* Follow us on Twitter! .
— www. twitter.com/volusion QUEStlon &
Answer

 Watch us on YouTube

— www.youtube.com/volusion

* Openyouronline store
— www.volusion.com


http://www.facebook.com/volusion
http://www.twitter.com/volusion
http://www.youtube.com/volusion
http://www.volusion.com/

