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Asking the Right Questions: 
How to Use the Scienti!c Method to 

Succeed With Shopping Feeds 



What are Shopping Feeds? 

•  Also referred to as Comparison Shopping 
Engines 

•  NOT Keyword-Based 
•  Show based on  

Product Information 
•  Most Shopping Engines 

are paid and you select  
bids 

•  Must have correct product data 
 

Con!dential and Proprietary Information 



Who are the Players? 
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Which Engines are Popular? 
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Google Product Listing Ads 
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Google Shopping Search Results 
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Ask a Question 

•  How do I get started? 
•  What engines should I be on? 
•  What is needed – AdWords, Merchant 

Center, Data Feeds 
•  What is my budget?  
•  What is my target market?  
•  What are my marketing goals? 
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What do I need to get started? 

Con!dential and Proprietary Information 



Google Merchant Center 
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Product Listing Ads - AdWords 
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Data Feed 
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What are you Researching? 

•  What to Avoid 
•  Feed Requirements 
•  Unique policies on each feed 
•  Prepare the product data to meet  

those speci!cations 
•  Merchant Center Requirements 

Con!dential and Proprietary Information 



What are you Researching? 

•  Tracking 
•  How is it created, why is it used? 
•  Google Analytics 
•  ROI tracking in Volusion  
•  Marketing > ROI Tracking 
•  www.url.com/?click=### 
•  http://www.url.com/ProductDetails.asp?

ProductCode=Code&Click=123 
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Merchant Center Requirements 
•  Claiming and verifying your store’s URL 
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Verifying Your Store’s Domain 
Under Marketing > SEO 
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Tax and Shipping Requirements 

Con!dential and Proprietary Information 



Creating the Product Feed 

•  Product Names 
•  Condition 
•  Product Images 
•  SKU 
•  Product Pricing 
•  Product Descriptions 
•  Manufacturer 
•  And More 
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Bad Product Data 
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Good Product Data 
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What to Avoid – Placeholder Product Images 
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Ineffective Product Images 
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Product Price 
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Product Categorization 
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Product Categorization 
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Other Optimization to Consider 

•  Product Code formatting  
•  User Friendly Product Names  
•  Relevant Product Categorization 
•  Alternate Images 
•  Proper tagging of deals  
•  Consistency in Speci!cations 
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Construct Your Hypothesis 

•  Beginners 
–  IF we submit shopping feeds THEN we will get 

increased traffic and sales 
–  IF we double our budget THEN we will double 

our sales 
–  IF we …. 
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Level IF…. THEN… 

Beginner I do Shopping Feeds My store will get increased traffic and 
sales. 

Beginner We double our budget We will double our sales. 

Advanced I update my product 
images My ROI will increase. 

Advanced I add negative keywords 
to my account My click through rate will improve. 

Advanced I’m on 2 more engines My store will make more money 
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Test Your Hypothesis 

•  Record your Benchmark 
•  Set up test 
•  Submit a fresh, updated product  

data feed daily 
•  Check Data Quality in Merchant Center 
•  Fix issues in product data feed for disapproved 

products 
•  Collect data by running shopping feeds for at 

least 2 weeks 
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Merchant Center –  
Checking Data Quality 
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Merchant Center –  
Checking Data Quality 
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Merchant Center –  
Checking Data Quality 
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Merchant Center –  
Checking Data Quality 
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Common Google Error –  
Product Images 

•  What it is 
•  How to !x it 
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Testing Reminders 

•  Monitor performance of the campaign 
•  Monitor Feed, Google Merchant Center, and 

AdWords account for any errors 
•  Fix any issues ASAP 
•  Upload fresh feeds daily 
•  Run your test for an appropriate amount of 

time 
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Analyze the Data and Retest the 
Hypothesis as Necessary 

•  What data? How you analyze it? And where? 
– Google Analytics 
– Volusion ROI Tracking 
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Google Analytics 
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Google Analytics 
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Google Analytics 
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Volusion Dashboard 
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Creating an ROI Tracking Link 
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Was Your Hypothesis Correct? 

•  What conclusions can we draw from the 
data provided?  

•  Do not try to overanalyze the results 
•  How does your data in#uence future tests? 
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